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Index of Choosing Wisely® Employer Toolkit materials 
 

Use this reference guide to become familiar with the materials offered in the Choosing Wisely 
Employer Toolkit. It indexes each resource, provides a brief summary of the materials and lists 
the intended purposes.  

 

Employer materials for the toolkit 
These planning materials can help you launch the campaign or integrate it with your current 
communication efforts, all with your own brand. All the materials are available online for 
download: http://www.nbch.org/choosing-wisely-employer-toolkit.  

 

About Choosing Wisely and the Employer Toolkit 
Get familiar with the Choosing Wisely initiative and the Employer Toolkit. This brief introduction 
reviews: 

• What is the Choosing Wisely Employer Toolkit? 

• How did the Choosing Wisely initiative start? 

• How and why were the toolkit messages developed?  

 

Quick Start Guide 
Get started using the Employer Toolkit by reviewing the following topics: 

• What is in the Choosing Wisely Employer Toolkit? 

• What is the first step?  

• How to use the toolkit 

 
Index of Choosing Wisely Employer Toolkit  
The current document indexes all the materials found in the Employer Toolkit and includes a 
brief description of what you will find there.  
 
Index of Consumer Reports’ resources 
With this index, you can reference all the Consumer Reports and Choosing Wisely articles that 
are available online through the Choosing Wisely initiative.  

 

Sample timeline and editorial calendar 
Get tips on implementing the Employer Toolkit materials to spruce up your communications. 
This sample timeline and editorial calendar help you visualize the toolkit as a unified campaign.  

 

 



  

Choosing Wisely® Employer Toolkit  3 

Tips for how to integrate the toolkit with wellness, enrollment and other campaigns 
Find ways to integrate Choosing Wisely and Consumer Reports materials into your existing 
communications. This tip sheet has best practices for communication.  

 

Sample campaigns using the Choosing Wisely Employer Toolkit 
Use these suggestions and examples to help craft your own campaign with Choosing Wisely 
and Consumer Reports’ materials.  

 
Consumer Reports’ No-Commercial-Use Policy 

Read the fine print to learn what you can and cannot do. 
 
 
Employee materials for toolkit 
These materials are intended for distribution. They’re written to “speak” to diverse workforces 
across a variety of industries. These materials are delivered as Word documents, ready to be 
used. These materials will also have their own landing page for you to point employees to: 
http://consumerhealthchoices.org/for-employees.   

 

Article series 
These articles can be used to introduce employees to the Choosing Wisely initiative in 
newsletters, blogs or your intranet site. Several long articles and short articles discuss key 
issues and available resources. These articles build on the Consumer Reports resources and 
can be distributed using your brand. 

 

Long articles  
More equals better? Not when it comes to your health 
Help get employees engaged in the topic and understand the basics of health care, appropriate 
use of services and quality.  

 

Getting better care: what you need to know and do 
This article has a call to action around getting more involved with your health using Consumer 
Reports’ resources. 

 

Choosing Wisely®: new resources and new information for your health 
Introduce employees to the benefits of Choosing Wisely and Consumer Reports’ resources.  

 
Three health care treatments you may not need 
Show employees how more care isn’t necessarily better care with a real-life example.  
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Short articles  
Four things that would surprise you about health care 
This article highlights several factoids and insights from the Choosing Wisely® campaign to 
engage employees and point them to Consumer Reports’ resources. 

 

Three reasons to take a notepad to your next doctor visit 
This article includes doctor/patient relationship insights and links for more details. 

 

New resources for your and your family’s health 
This article encourages employees to be proactive in their families’ health by using the available 
resources online. 

 

Caring for others: tips to help you and your loved ones 
This article helps employees who are caring for others, such as aging parents or children. 
Online resources can help you cope with caregiving. 

 

Getting the most out of your preventive care 
This article lists preventive practices to build healthy habits.  

 

 

Visual series  
This visual series can be used for PowerPoint presentations, online learning or online content. 
An eight- to 10-slide PowerPoint deck will include visuals and scripts and address key areas for 
learning and available resources. These visuals will be available in PPT for employee meetings, 
webinars (with script) or posting online. 

 

Introducing the Choosing Wisely® campaign: getting more from your health care 
This multipurpose presentation can be used for meetings or as visuals for websites and print 
content. The high-level review of the Choosing Wisely initiative is an easy and engaging way to 
introduce employees to the campaign.  

 
 
NBGH Communication Toolkit 
The National Business Group on Health (NBGH) Communication Toolkit is an employee 
engagement tool separate from the Choosing Wisely toolkit that is available if you want 
additional articles for your employees. Find the materials online at 
www.helpyouremployeeshealth.com.  
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Consumer Reports’ tip sheets 
Consumer Reports’ tip sheets are designed to help employees become more engaged in their 
health care. They’re available to post and distribute to your entire employee population. 

 
What you need to know about doctor-patient relationships  
Tips for employees of all ages who are preparing to visit their doctors  

 

Tips on communicating with your doctor  
Tips for employees of all ages who are preparing to visit their doctors  

 

What may surprise you about preventive care 
Tips to encourage preventive behavior in employees of all ages 

 
Ten ways to reduce your drug costs  
Tips for drugs: Costs, best practices and more 

 

Coping with serious illness 
Help employees cope with serious illness 

 
Living life to the fullest: building healthy habits  
Encourage healthy lifestyle habits for employees of all age groups 

 
Asking questions about medical tests 
Tips about common tests and screenings for employees of all ages  

 

Asking questions about imaging tests 
Tips about common imaging procedures for employees of all ages 

 

Consumer Reports’ video series  
Use these short videos by Consumer Reports to familiarize employees with Choosing Wisely. 
The videos are available online and can be downloaded.  

 
Choosing Wisely®: what it is and what resources are available  
Introduce the campaign to employees with a fun visual aid. This video also lists the resources 
that are available through Consumer Reports.  
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All Consumer Reports’ resources  
Reference all the Consumer Reports and Choosing Wisely articles, tip sheets and more that are 
available online through the Choosing Wisely initiative.  

For the full list of materials, visit consumerhealthchoices.org/catalog.  
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About Choosing Wisely® and this Employer Toolkit 
 

Introduction 
The Choosing Wisely® campaign brings several passionate groups together to help physicians, 
patients and other health care stakeholders talk about the overuse of health care resources in 
the U.S. More than thirty national organizations representing medical specialists, as well as 
Consumer Reports and a number of consumer-focused organizations, are working with the 
ABIM Foundation to create a set of recommendations for physicians and patients to talk about 
together.  

The goal of Choosing Wisely is to encourage conversations between physicians and patients 
about the overuse of tests and procedures and support physician efforts to help patients make 
smart and effective care choices. 

Physicians and patients need to work together to make wise decisions about treatment. This 
means helping patients learn about care that is proven to be successful, safe and truly 
necessary for them.  

The Choosing Wisely Employer Toolkit gathers tools and resources from Choosing Wisely and 
Consumer Reports to help employers encourage their employees to get involved in their health 
care so they can have informed conversations with their physicians. The toolkit features articles 
and new materials from Consumer Reports that can be used to easily build campaigns and 
integrated into existing resources. Employers can use templates from the toolkit to introduce the 
campaign and grab employees’ attention.   

Employers have a big role to play in helping improve the health outcomes of their employees. 
The Choosing Wisely Employer Toolkit makes it easy to point your employees to the tools and 
resources they need. We all have a vested interest in solving the inappropriate use of health 
care resources. The toolkit helps you take action.  

 
The issue in numbers 
The Institute of Medicine’s report “Best Care at a Lower Cost: 
The Path to Continuously Learning Health Care in America” 
estimates that up to $750 billion, or roughly 30 percent, of 
health care spending is wasted on unnecessary services, 
inefficiently delivered care, excess administrative costs, inflated 
prices, missed prevention opportunities, fraud and other 
services that may not improve people’s health. Over the past 
decade, health care costs have skyrocketed. Look at it this 
way—if other prices had grown as quickly as health care costs 
since 1945, today a gallon of milk would cost $48!1 

If the current trend continues, the Centers for Medicare and Medicaid Services predict that U.S. 
health care spending will reach $4.3 trillion, increasing from 17.3 to 19.3 percent of the nation’s 
gross domestic product by 2019.  

 

 

                                                
1 IOM, The Cost of Health Care: How much is waste? February 2011 

30% of health care 
spending is wasted on 
unnecessary services, 

including some that may 
not improve people’s 

health!1 
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Choosing Wisely Employer Toolkit 
Pacific Business Group on Health (PBGH), National 
Business Coalition on Health (NBCH) and Consumer 
Reports partnered to make it easy for employers to educate 
their employees about the Choosing Wisely campaign. The 
Choosing Wisely Employer Toolkit supports the ABIM 
Foundation’s goal of promoting wise choices to improve 
health care outcomes, provide patient-centered care, and 
improve the quality and safety of health care.  

By effectively translating and distributing critical health care information, employers can impact 
the way employees and their families use health care. The toolkit helps get people the materials 
they need to ask more questions, assess pros and cons of treatments, and understand doctor 
recommendations. More information on Choosing Wisely is available at 
http://www.choosingwisely.org and www.consumerhealthchoices.org.  

 

Get started! 
Educating your employees is easy with the Choosing Wisely Employer Toolkit. Grab the Quick 
Start Guide to get the scoop on the tools and resources that are available. Helping employees 
make wise choices is just a click away! 

 

No-Commercial-Use Policy  
Published information from Consumer Reports, including our Ratings and Reports, is intended 
solely for the benefit of our subscribers and other consumers in order to help them make 
informed choices and decisions about consumer products, services and other consumer matters. 
Such information may not be used by others in advertising or to promote a company’s product 
or service. In addition, this policy precludes any commercial use of any of Consumer Reports’ 
published information in any form, or of the names of Consumers Union, Consumer Reports, or 
any other of Consumer Reports’ publications or services, without our express written permission. 

 

Please see the full No-Commercial-Use Policy in this toolkit. 

 

  

If other prices had 
grown as quickly as 

health care costs since 
1945, today a gallon of 
milk would cost $48!1 
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Quick Start Guide  
 

The Choosing Wisely® Employer Toolkit is a set of ready-to-use materials for your employee 
communications. You can share these materials in a variety of channels—including ones you’re 
already using, such as email, home mailings and posters.  

The toolkit will help you plan and launch your own campaign using the Choosing Wisely and 
Consumer Reports resources. The toolkit is divided into four sections—employer materials, 
employee materials, Consumer Reports’ tip sheets and all Consumer Reports’ resources. These 
sections create four layers of strategy for designing successful campaigns.  

 

 
 

 
 

Review the employer materials to create your plan  
Access these to prepare, design and brand your employee communications. This section is 
packed with useful tips and information on how to get started. Access the materials online at 
http://www.nbch.org/choosing-wisely-employer-toolkit.    

 

 

About Choosing Wisely and the Employer Toolkit 
Get to know more about the toolkit—the partners, their goals and why it was formed. 
ABIMF partnered with PBGH, NBCH and Consumer Reports to educate your 
employees about the importance of communicating with their physicians to receive the 
right tests and the right treatments at the right time.  

 

All Consumer Reports’ resources 
(Over 90 articles and tip sheets) 

Consumer Reports’ tip sheets 
(New set of tips from Consumer Reports!) 

Employee materials 
(Ready for use by employees) 

Employer materials 
(Creating strategy; planning campaign) 
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Quick Start Guide 
Get started with the Employer Toolkit using this quick and easy guide.  

 

 

Index of Choosing Wisely Employer Toolkit materials 
Reference the full list of available materials, including information on how to format 
and distribute under your brand.  

 

 

Index of Consumer Reports’ resources  
Reference a full list of the Consumer Reports and Choosing Wisely resources, from 
articles to tip sheets.  

 

 

Sample timeline and editorial calendar  
Start here to plan how and when to send your communications. 

 

 

Tips for how to integrate the toolkit with wellness, enrollment and other 
campaigns  
Learn about communication best practices and how to kick off your campaign using 
the Choosing Wisely and Consumer Reports materials and ways to integrate these 
important materials with your current employee deliverables. 

 

 

Sample campaigns using the Choosing Wisely Employer Toolkit 
Use these samples to help craft your own campaign with the Choosing Wisely and 
Consumer Reports materials.  

 

 

Consumer Reports’ No-Commercial-Use Policy 
Read the fine print to learn what you can and cannot do. 

 

Employee materials help you distribute, plan and edit your communications 
To help you introduce Choosing Wisely to your employees, we’ve provided ready-to-use articles 
and online content. These articles give employees a sneak peek at the many resources 
available to help. And they help employees see why they should become more involved in their 
health and why they should have more informed conversations with their physicians. These 
materials point to and reference Consumer Reports’ resources, which can be found at: 
http://consumerhealthchoices.org/for-employees.  
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Article series  
Post articles in newsletters, blogs or on your local intranet. A variety of long articles and short 
articles written specifically for the Choosing Wisely Employer Toolkit discuss key issues and 
available resources.  

 
Long articles 
More equals better? Not when it comes to your health 

Getting better care: what you need to know and do 

Choosing Wisely®: new resources and new information for your health 

Three health care treatments you may not need 

 

Short articles  
Four things that would surprise you about health care 

Three reasons to take a notepad to your next doctor visit 

New resources for your and your family’s health 

Caring for others: tips to help you and your loved ones 

Getting the most out of your preventive care 

 

Visual series  
These PowerPoint slides can be used as one presentation or separately as visuals to explain 
Choosing Wisely. 

 
 
Micro-blog content and Tweets 
Add ready-to-use micro-blog content to support your efforts. 

 

Calling all worrywarts! When do you *really* need to see the doc? 
http://consumerhealthchoices.org/for-employees/ #ChoosingWisely  

 

 

 

Your relationship with your doctor is key 

•  It is a partnership 
•  Come prepared to your visits 

–  Medications 

–  List of questions 

–  Paper and pen 

–  Bring a family member 
or friend 

•  Talk to your doctor—speak up! 
–  Ask questions 

–  Get clarification  

2/13/13 6 
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NBGH Communication Toolkit 
The National Business Group on Health Communication Toolkit is an employee engagement 
toolkit that was initially launched in December 2010. It was developed before the Choosing 
Wisely toolkit and is available for your use. It has additional articles for your employees on 
topics such as tips for quality care, health care information on the Internet and the basics of 
health care quality. Find the materials online at www.helpyouremployeeshealth.com. 

 

Consumer Reports’ tip sheets are easy reads about available resources  
The Consumer Reports tip sheets are new resources created just for the Choosing Wisely 
Employer Toolkit. Link to the tip sheets online or post them to your own website or intranet. 

 

Tip sheet series  
Use Consumer Reports’ tip sheets to post on your site, intranet or blog. 

 

Video series  
Use Consumer Reports’ videos to post on your site, intranet or blog. The Choosing Wisely 
introduction video by Consumer Reports is a great way for employees to get familiarized with 
the campaign.  

 
 

Consumer Reports’ detailed articles help you choose wisely 
Here is a brief list of articles available from Consumer Reports and Choosing Wisely. You can 
link to the articles online, and the Choosing Wisely employee page at 
http://consumerhealthchoices.org/for-employees will point employees to these robust resources. 

When to say “Whoa!” to doctors 

Five things physicians and patients should question 

Partnering with your doctor 

Five things a doctor might not tell you 

Ten ways to reduce your drug costs 

 

For a full list, please visit consumerhealthchoices.org/catalog.  
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Index of Consumer Reports’ resources 
 
What we offer 
Explore our catalog of free, easy-to-read, patient-friendly guides to health care. These 
documents include Choosing Wisely® information along with other materials developed by 
Consumer Reports to support patient decision-making. 

All resources are available online in PDF format so you can easily provide links or download 
them to print or distribute electronically. Here are the guidelines for distributing content. Please 
use them in their unaltered form and respect Consumer Reports’ No-Commercial-Use Policy. 

You can also find this list on http://consumerhealthchoices.org/catalog/. 

 
New Consumer Reports tip sheets series

Asking questions about imaging tests 

Asking questions about medical tests 

Coping with serious illness 

Living life to the fullest: building healthy 
habits  

Ten ways to reduce your drug costs 

Tips on communicating with your doctor 

What may surprise you about preventive 
care  

What you need to know about doctor-patient 
relationships  

 

Choosing Wisely  

Allergy Tests (AAAAI) 

Bone-Density Tests (AAFP) 

Cancer Tests and Treatments (ASCO) 

Cardiac Imaging (ASNC) 

Chest X-Rays (ACR) 

Choosing Wisely: When to Say “Whoa!” to 
Doctors 

Colonoscopy (AGA) 

EKGs and Exercise Stress Tests (AAFP) 

Heart Tests before Surgery (ASNC) 

Imaging Tests for Back Pain (AAFP) 

Imaging Tests for Headaches (ACR) 

Imaging Tests for Heart Disease (ACC) 

Imaging Tests for Ovarian Cysts (ACR) 

Immunoglobulin Replacement Therapy 
(AAAAI) 

Kidney Disease (ASN) 

Painkillers (ASN) 

Pap Tests (AAFP) 

Spirometry for Asthma (AAAAI) 

Stress Tests after Procedures (ASNC) 

Stress Tests for Chest Pain (ASNC) 

Treating Heartburn and GERD (AGA) 

Treating Sinusitis (AAAAI) 

Treating Sinusitis (AAFP) 

 

Best Buy Drugs report 

ACE Inhibitors 

Antidepressants 

Antihistamines 

Antiplatelet Drugs 
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Antipsychotics 

Antipsychotics for Depression 

Antipsychotics in Children 

Beta-Blockers 

Calcium Channel Blockers 

Drugs for ADHD 

Drugs for Alzheimer’s 

Drugs for Asthma 

Drugs for Constipation 

Drugs for Diabetes 

Drugs for Enlarged Prostate 

Drugs for Heartburn 

Drugs for Hepatitis C 

Drugs for Insomnia 

Drugs for Nausea and Vomiting 

Drugs for Overactive Bladder 

Drugs for Rheumatoid Arthritis 

Hormones for Menopause 

Muscle Relaxants 

NSAIDs 

Opioids 

Statins 

Triptans for Migraine

 

Healthcare Blue Book 

Brain MRI (Healthcare Blue Book) 

Breast Augmentation (Healthcare Blue 
Book) 

Breast Reduction (Healthcare Blue Book) 

Chest X-Ray (Healthcare Blue Book) 

Colonoscopy (Healthcare Blue Book) 

Complete Blood Count (Healthcare Blue 
Book) 

Comprehensive Metabolic Panel 
(Healthcare Blue Book) 

Fetal Ultrasound (Healthcare Blue Book) 

Hip Replacement (Healthcare Blue Book) 

Hysterectomy (Healthcare Blue Book) 

Knee Arthroscopy (Healthcare Blue Book) 

Knee Replacement (Healthcare Blue Book) 

Laminectomy (Healthcare Blue Book) 

Lap-Band Surgery (Healthcare Blue Book) 

Laparoscopic Cholecystectomy (Healthcare 
Blue Book) 

Liposuction (Healthcare Blue Book) 

Rhinoplasty (Healthcare Blue Book) 

Septoplasty (Healthcare Blue Book) 

The Real Cost of Care (Healthcare Blue 
Book) 

Tubal Ligation (Healthcare Blue Book) 

TURP (Healthcare Blue Book) 

Vasectomy (Healthcare Blue Book) 

 

Everything else

Dangerous Supplements 

Deadly Infections 

Generic Drugs 

Getting the Best Price 

Healing Hearts 

Imaging Tests for Back Pain (ACP) 

Managing Multiple Medicines 

Massachusetts: How Does Your Doctor 
Compare? 

Medication Formularies 

Minnesota: How Does Your Doctor 
Compare? 

Off-Label Drug Use 
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Prescription Assistance Programs 

Reading Labels 

Side Effects 

Splitting Pills 

Starting a New Drug 

Taking Your Medication as Directed 

Type 2 Diabetes Drugs (ACP) 

Upper Endoscopy for GERD (ACP) 

What Doctors Wish Their Patients Knew 

Wisconsin: How Does Your Doctor 
Compare? 
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Tips for how to integrate the toolkit with wellness, enrollment and other 
campaigns 
 

Employers play an important role in improving the health outcomes of their employees, and the 
right communications make all the difference.  

The Choosing Wisely® Employer Toolkit includes ready-to-use materials to distribute to your 
employees under your brand. Whether you’re adding to a current campaign or creating a new 
one, you’ll see that connecting the Choosing Wisely toolkit resources to your other initiatives is 
easy. 

The Choosing Wisely campaign focuses on encouraging employees to ask questions, stay 
healthy and assess quality health care—goals that support your current efforts to help 
employees make good decisions at enrollment, use wellness programs and engage in 
consumer-directed health plans (CDHPs). Boost your efforts with Choosing Wisely toolkit 
articles and trusted Consumer Reports’ resources.  

Find the Choosing Wisely employee articles and Consumer Reports tip sheets mentioned in this 
tip sheet at http://consumerhealthchoices.org/for-employees. 

 

Tips for integrating the toolkit with your campaigns 
Enrollment campaigns  
Open enrollment is one of the busiest times of the year. And it isn’t an ideal time to add a lot of 
new material to your communications efforts. But there are ways to incorporate the Choosing 
Wisely and Consumer Reports content into your enrollment materials and promote the year-
round resource. 

Name-drop throughout existing communications. You don’t need to change the 
channels you use in order to launch your own campaign using Choosing Wisely toolkit 
materials. Post the Choosing Wisely and Consumer Reports resources on your 
enrollment or benefits education website. Mention the resources in your enrollment 
guide to get the campaign rolling.  

Make a list of ongoing resources. Add Consumer Reports’ tip sheets and the 
Choosing Wisely brochures to a list of ongoing resources you may already have. If 
you’re looking to create one, these resources are a great place to start. 

Get some face time. Promote the Consumer Reports and Choosing Wisely content in 
employee meetings or break rooms. Managers can print and distribute Consumer 
Reports’ tip sheets directly to employees.  

 

Here is sample language describing Choosing Wisely for your enrollment guide or website:  

New resources from Choosing Wisely and Consumer Reports help you make great 
health care decisions throughout the year. The more educated you are, the more 
prepared you will be to ask questions of your physician, understand recommendations, 
and weigh the pros and cons of treatment options—all of which add up to living healthier 
and getting better care. Find out more at http://consumerhealthchoices.org/for-
employees.  
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Here are Consumer Reports’ must-haves for your open enrollment: 

• Tips on communicating with your doctor 

• Asking questions about medical tests 

 

Wellness campaigns 
Wellness campaigns focus on preventive care and staying healthy. The Choosing Wisely 
Employer Toolkit gathers materials, including articles, tip sheets, videos and visuals that support 
being engaged in your health by assessing health care options and having good conversations 
with your doctors. Here’s how to integrate them with your wellness programs: 

Align your communications. If you offer wellness incentives and want to increase 
participation, coordinate the Consumer Reports and Choosing Wisely toolkit content with 
your wellness program. The Consumer Reports tip sheets on preventive care and 
maintaining good relationships with your doctor are great reminders for employees.  
Promote your campaign. The toolkit has content to use online and in social media. Use 
Tweets, videos, visuals, tips sheets and more to remind employees why it’s important to 
be engaged in their health.  

Build healthy habits. By engaging your employees year round, they’ll be constantly 
reminded to improve their health. Keep the conversation going with rich resources from 
Consumer Reports. Encourage your employees to think about their health daily with 
practical tips and useful information. 

 

Here are Consumer Reports’ must-haves for your wellness campaign:  

• What may surprise you about preventive care 

• Living life to the fullest: building healthy habits 

 

CDHP campaigns  
CDHPs are complicated, and employees need to feel confident in how the plans work and their 
ability to make good health care decisions. The Choosing Wisely and Consumer Reports 
resources help lay a foundation for how people can use health care with confidence.   

Connect the dots. Help employees and their families see the big picture. Use the 
Choosing Wisely and Consumer Reports articles to explain how to have good 
conversations with doctors and how much is too much when it comes to treatment.  

Encourage wise decisions. Choosing Wisely and Consumer Reports have articles and 
resources on excessive care. Help your employees understand why more isn’t always 
better—and how they can have good conversations about treatment options, costs and 
outcomes.  

Form a relationship with your doctor. Help employees create healthy relationships 
with their doctors by asking questions, weighing pros and cons of procedures, and 
assessing recommendations. Many Consumer Reports articles have tips on how to talk 
to your doctor, questions to ask and ways to work with your doctor to find the right care 
at the right time. 
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Here are Consumer Reports’ must-haves for your CDHP campaign:  

• What you need to know about doctor-patient relationships  

• Ten ways to reduce your drug costs  

• Coping with serious illness  

 

New hire information 
Onboarding is a great way to educate new employees about their benefits elections and 
ongoing resources.  

Early bird gets the worm. Promoting to new employees as they’re first learning about 
benefits is valuable. Tell your employees about Consumer Reports’ resources as they’re 
starting out to help them with their health care from day one.  

Provide peace of mind. The long list of onboarding materials can be overwhelming for 
your new employee. Help reinforce your benefits with Consumer Reports’ tip sheets and 
resources. You’ll provide them with the tools they need to create that great first 
impression they’re longing for.  

 

Here are Consumer Reports’ must-haves for your new hire campaign: 

• What you need to know about doctor-patient relationships  

• Living life to the fullest: building healthy habits  

• What may surprise you about preventive care  

 

Make sure to check out the full list of Consumer Reports’ resources at 
http://consumerhealthchoices.org/for-employees. 
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Sample campaigns 
 

Launching your own campaign using Choosing Wisely® Employer Toolkit materials is easy. Use 
this tip sheet to find out how. 

The Consumer Reports employee website, mentioned throughout this tip sheet, includes 
Consumer Reports’ tip sheets, Choosing Wisely articles and more: 
http://consumerhealthchoices.org/for-employees. 

 

Four steps to launch your own campaign 
Follow these steps to launch your campaign: 

1. Review sample campaigns and look through the index of all Employer Toolkit materials 
provided in the employer materials at http://www.nbch.org/choosing-wisely-employer-
toolkit to map out your campaign.  

2. Use the editorial calendar from the employer materials to plan and organize your 
campaign and which channels to use.  

3. Brand employee pieces from the Employer Toolkit with your company logo so they’re 
part of your overall communication strategy. The articles, available on the Consumer 
Reports employee website, are delivered in Word format so that they’re easy to 
customize.  

4. Post the Choosing Wisely and Consumer Reports tip sheets on your benefits website as 
a reference point for all campaign materials. If you cannot post them on your own site, 
you can link to http://consumerhealthchoices.org/for-employees. Keep in mind that the 
tip sheets have Consumer Reports’ branding and cannot be altered. 

 

Sample campaigns 
Simplest possible 
Send out an email using the article “Getting better care: what you need to know and do” and link 
to the Consumer Reports employee website and video. 

 

Basic campaign 

• Create a Choosing Wisely page on your intranet or benefits website, post PDFs, and link 
to the Consumer Reports employee website. 

• Post the Choosing Wisely introduction video by Consumer Reports on your intranet and 
benefits websites. 

• Add a mention to your annual enrollment guide. Here’s sample language you can use: 

New resources from Consumer Reports help you make great health care 
decisions throughout the year. The more educated you are, the more prepared 
you will be to ask questions of your physician, understand recommendations, and 
weigh the pros and cons of treatment options—all of which add up to living 
healthier and getting better care. Find out more at 
http://consumerhealthchoices.org/for-employees. 
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• Add a mention to your new hire materials.  

• Use your newsletters, intranet news, blog or other vehicles to publish three to five 
articles and create your own series. Choose from: 

o Choosing Wisely toolkit articles  
Long articles 
 More equals better? Not when it comes to your health 

 Getting better care: what you need to know and do 

 Choosing Wisely: new resources and new information for your and your 
family’s health  

 Three health care treatments you may not need 

Short articles 
 Four things that would surprise you about health care 

 Three reasons to take a notepad to your next doctor visit 

 New resources for your and your family’s health 

 Caring for others: tips to help you and your loved ones 

 Getting the most out of your preventive care 
o National Business Group on Health Communication Toolkit articles  

 Good-quality health care: what it is and why you can’t take it for granted 

 How you can use information about health care quality to get better care: 
seven examples 

 Information about health care quality: what it is and where to find it 

 

Robust campaign 

• Create a Choosing Wisely page on your intranet or benefits website, post PDFs, and link 
to the Consumer Reports website for employees.  

• Post the Choosing Wisely introduction video by Consumer Reports on your intranet and 
benefits websites. 

• Add a mention to your annual enrollment guide. Here’s sample language you can use: 

New resources from Consumer Reports help you make great health care 
decisions throughout the year. The more educated you are, the more prepared 
you will be to ask questions of your physician, understand recommendations, and 
weigh the pros and cons of treatment options—all of which add up to living 
healthier and getting better care. Find out more at 
http://consumerhealthchoices.org/for-employees. 

• Use the “Introducing Choosing Wisely: getting more from your health care” PPT to add 
detailed materials to your new hire orientation or annual enrollment meetings or to create 
a video for your website. 

• Use your newsletters, intranet news, blog or other channels to publish an ongoing series 
that uses the Choosing Wisely and Consumer Reports resources: 
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o Choosing Wisely toolkit articles  
Long articles 
 More equals better? Not when it comes to your health 

 Getting better care: what you need to know and do 

 Choosing Wisely: new resources and new information for your and your 
family’s health  

 Three health care treatments you may not need 

Short articles 
 Four things that would surprise you about health care 

 Three reasons to take a notepad to your next doctor visit 

 New resources for your and your family’s health 

 Caring for others: tips to help you and your loved ones 

 Getting the most out of your preventive care 
o National Business Group on Health Communication Toolkit articles  

 Good-quality health care: what it is and why you can’t take it for granted 

 How you can use information about health care quality to get better care: 
seven examples 

 Information about health care quality: what it is and where to find it 

• Gather feedback from employees about the campaign and do additional education 
based on their input.  

• Add employee testimonials or feedback to future communication efforts.  

 
Reaching audiences with limited computer access 
Not a lot of computer access? You can use the Choosing Wisely Employer Toolkit, particularly 
the tip sheets from Consumer Reports, as printed materials.  

Here’s how: 

• The Choosing Wisely toolkit and Consumer Reports articles can be used in newsletters, 
brochures and other printed materials. Be sure not to alter the Consumer Reports pieces 
as per the No-Commercial-Use Policy. 

• The Consumer Reports tip sheets can be printed and distributed on-site via managers or 
in break rooms.  

• You can give your managers and HR team short talking points to help direct people to 
online resources: 

There is a new health care resource to share—the Choosing Wisely initiative. It 
will take only a few minutes to talk about with your employees. This new set of 
materials from Choosing Wisely and Consumer Reports provides you with tons of 
information on your health care.  

You can access them at http://consumerhealthchoices.org/for-employees.  
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In addition, the Choosing Wisely introduction video by Consumer Reports can be played in 
break rooms or during meetings. And you can recommend that people access the Consumer 
Reports website via their mobile phones.  

 
Support your campaign with social media 
If you’re using social media, here are some ready-to-use micro-blog content and Tweets: 

 

 

Here are four things that will surprise you about health care 
http://consumerhealthchoices.org/for-employees #ChoosingWisely [will these all be 
final links direct to that tip sheet?] 

 

 

What you need to know when caring for aging parents 
http://consumerhealthchoices.org/for-employees #ChoosingWisely  

 

 

Concerned about your health? Prepare for your visit with these questions 
http://consumerhealthchoices.org/for-employees #ConsumerReports 

 

 

Calling all worrywarts! When do you *really* need to see the doc? 
http://consumerhealthchoices.org/for-employees #ChoosingWisely  

 

 

When should that headache be treated with more than acetaminophen? 
http://consumerhealthchoices.org/for-employees #ChoosingWisely 

 

 

Prepare yourself for a doc visit with tips on describing your symptoms 
http://consumerhealthchoices.org/for-employees #ConsumerReports 

 

 

Stay healthy without overusing over-the-counter drugs 
http://consumerhealthchoices.org/for-employees #ChoosingWisely  
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Sample calendar and editorial calendar 
 

Create your own Choosing Wisely® campaign with the sample editorial calendar and timeline. 
Your sample calendar is delivered in PowerPoint so that you may customize it and update it as 
needed.  

Download the document at http://www.nbch.org/choosing-wisely-employer-toolkit.   

 

 

  



  

Choosing Wisely® Employer Toolkit  24 

Consumer Reports’ No-Commercial-Use Policy 
 

Consumer Reports’ No-Commercial-Use Policy: ensuring fair, objective, independent 
reviews 
Why it matters 
At Consumer Reports, we believe that objective, impartial testing, reviews and Ratings are 
critically important for consumers. That is why we have a strict “No-Commercial-Use Policy” 
preventing the use of our name and information for any promotional or advertising purposes. 
The policy helps ensure we avoid even the appearance of endorsing a particular product or 
service for financial gain. The policy also guarantees that consumers have access to the full 
context of our information and are not hearing about our findings through the language of 
salesmanship. 
 
Why it’s important 
For consumers, our No-Commercial-Use Policy provides peace of mind that the information 
they are receiving is free of influence, bias or commercial interference. 
 
For manufacturers, service providers and other retailers, adhering to the policy bolsters their 
own reputation for honesty and integrity. Our more than eight million subscribers to our 
information products and services recognize and support our organization because it allows 
them to make their own purchasing decisions based upon expert, independent, unbiased 
reviews and recommendations. 
 
Encouraging support for the policy 
We take all appropriate steps to prevent promotional and advertising use of our materials, our 
name or our content. We carefully monitor the use of our trademarks, as well as copyrighted 
material such as articles, ratings and reviews, in order to preserve our reputation as a source of 
information not influenced by, or associated with, commercial interests. 
 
Our No-Commercial-Use Policy has been respected by manufacturers, service providers, 
retailers and other commercial interests for decades. Overwhelmingly, once they learn of our 
policy, they agree to refrain from advertising or promotional use of our trademarks, Ratings and 
materials. Businesses understand that if they violate our No-Commercial-Use Policy, it may 
have a serious impact on their own reputation for honesty and integrity (indeed, we have written 
about violations of our policy in our publications and in some cases even encouraged 
consumers to write to those companies expressing their concern and disapproval). 
Manufacturers, retailers and other businesses realize that adhering to our No-Commercial-Use 
Policy is in the best interest of their customers, the marketplace and their own commercial 
enterprise. 
 
What you can do: Report a violation! 
Our subscribers take this policy as seriously as we do, and we most often learn of violations 
through our readers. Many of the more than eight million subscribers to Consumer Reports’ 
information products and services are vigilant in reporting violations of our No-Commercial-Use 
Policy. Subscribers can become understandably upset at any commercial activity that threatens 
to damage Consumer Reports’ most precious asset—our reputation for integrity, objectivity and 
lack of bias. 
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We encourage consumers, businesses and others to report any apparent commercial, 
advertising or promotional use of any Consumer Reports’ content, including its website, 
ConsumerReports.org, newsletters, Consumer Reports on Health and Consumer Reports 
Money Adviser, and its sister publication, ShopSmart. To do so, please click here to fill out a 
report. 
 
We review every reported violation. At Consumer Reports, we are committed to ensuring our 
No-Commercial-Use Policy continues to serve consumers. 
 
Any manufacturer, service provider or retailer should feel free to contact us with questions about 
the policy at externalrelations@cr.consumer.org. 
 
No advertising, no freebies … no bias 
As a nonprofit organization, we are not beholden to any commercial interest. We accept no free 
samples, and we pay for all the products and services we test. 
 
We also accept no advertising. Our income is derived from the sale of Consumer Reports®, 
ConsumerReports.org®, and our other publications and information products, services, fees, 
and noncommercial contributions and grants. 

 
Read the policy 
Consumer Reports’ mission is to work for a fair, just and safe marketplace for all consumers and 
to empower consumers to protect themselves. To accomplish that mission, Consumer Reports 
relies in large part on our reputation for independence, integrity and impartiality. Consumer 
Reports’ No-Commercial-Use Policy is intended to preserve that reputation and to protect our 
rights as a publisher and information provider. 

 

The policy is as follows 
The No-Commercial-Use policy is included in the products and information services that 
Consumer Reports sells or otherwise distributes. The policy is stated in summary form, for 
example, in the front of every issue of Consumer Reports® magazine, Consumer Reports on 
Health® and Consumer Reports Money Adviser™; in our books and special-interest 
publications; on ConsumerReports.org, ConsumersUnion.org and our other websites; and in 
other products and services of Consumer Reports. 
 
Published information from Consumer Reports, including our Ratings and Reports, is intended 
solely for the benefit of our subscribers and other consumers in order to help them make 
informed choices and decisions about consumer products, services and other consumer matters. 
Such information may not be used by others in advertising or to promote a company’s 
product or service. In addition, this policy precludes any commercial use of any of 
Consumer Reports’ published information in any form, or of the names of Consumers 
Union, Consumer Reports, or any other of Consumer Reports’ publications or services, 
without our express written permission. 
 
Unauthorized use of our material may violate multiple legal rights of Consumer Reports. All of 
Consumer Reports’ products are fully protected under the United States Copyright Laws, 17 
U.S.C. §§ 101 et seq., and unauthorized copying of, or quoting from, our materials is strictly 
prohibited. Consumer Reports® and other trademarks of our organization are federally 
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registered trademarks. Advertising that deceptively or falsely misrepresents our findings, or that 
creates confusion, infringes on our rights under the Lanham Act, 15 U.S.C., §§1051 et seq. 
Such advertising may also contravene our rights under state laws prohibiting false advertising 
and other unfair trade practices. Furthermore, under §397 of the New York State General 
Business Law, the use of the names or published results of a nonprofit testing organization, 
such as Consumer Reports, for advertising or trade purposes is strictly prohibited without 
obtaining prior written consent. 
 
If Consumer Reports learns that this policy has been violated, it will take all steps necessary to 
prevent the misuse of its names or of any of its materials, including legal action where 
appropriate. 
 
Copyright © 2006–2013 Consumers Union of U.S., Inc. No reproduction, in whole or in part, is 
allowed without written permission. 

 

 

 

 

 

 

 

 

 
 


